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ᴰ 

Һ  ̔ 
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◐Һ ̔ 
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  ̔ 

Ҭ Ⱶ Ҭ  №                        

Ҭ Ⱶ Ҭ  ꜛ №                    

Ҭ Ⱶ Ҭ  ꜛ №                   Ҽ 

 

ȈȈ № ̔http://www.100ec.cn/zt/fxs/  

 

ṿ ȇ2013 ̂҉̃Ҭ Ⱶ Ȉ ⱳ₮

≠ ӊ ̆ ױ ҹ Ҭ̆ ᶫ ȁ ᶛ

Ⱶ ῏ ȁ ȁ ҙ ᴪ̆ץ

Ⱶᴑҙ ױ ̆ ˻̂ ῗҌѿѿ↓ҽ̃ 

http://100ec.cn/detail_man--313.html
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ѿȁ  

1.1 Ⱶ ᵣ  

֜ ̔ ⌠ 2013 6 ῃ̆ Ⱶ֜ 4.35ַ҆ᾝ̆ 24.3%Ȃ

ῒҬ̆B2B֜ 3.4ַ҆̆ 15.25%Ȃ ֜ 7542ַᾝ̆

 47.3%Ȃ 

№ ҉̔ ᴑҙ № ҉̆ ╠ ᴍ̂ №̃≢ҹ̔ қ ȁ

ȁ ֤ ȁ҉ ȁ ȁ ȁ қ ȁ ȁ ȁ Ȃ 

ҙֲ׆ ̔ 2013 6 ̆ Ⱶ Ⱶᴑҙ ҙֲ׆ 220ֲ҆Ȃ ╠

Ⱶ ꜚ ҙֲ ̆ 1600ֲ҆Ȃ 

1.2 B2B  

֜ ̔ ⌠ 2013 6 ̆ B2B Ⱶ ֜ 3.4ַ҆ᾝ̆

15.25%̆ ҉ Ȃ 

ᴑҙ ̔ ⌠ 2013 6 ̆ B2B Ⱶ Ⱶᴑҙ 11400 ̆

4%̆ Ȃ 

̔2013 ҉ Ҭ B2B Ⱶ Ⱶ ҹ 93.8ַᾝ̆

25.9%̆ ᴑҙ Ⱶ ̆B2B Ⱶ Ȃ 

ᴍ ̔2013 ҉ B̆2B Ⱶ Ⱶ ᴍ Ҭ̆ ᵝ̆

ᴍ ҹ 43%Ȃ Ҋ №≢ҹ̔ ȁ ȁ ȁҬ └ ȁ

ȁ Ȃ 

̔ ⌠ 2013 6 ̆ ῤᶏ ҈ Ⱶ Ҭ ᴑҙ ̂

ѿᴑҙ Ҍ ҉ ΎᵖҌ ѿ ҉ Ύ̃ 1800҆Ȃ 

1.3  

̔ 2013 6 Ҭ ֜ 7542ַᾝ  47.3%Ȃ 

’̔2013 ҉ ̆Ҭ ֜ ⌠ ᴪ

6.8%Ȃ 

ᴍ ̔ Ҭ Ⱶ Ҭ ̆ 2013 ҉ Ҭ

҉̆ ᶭ ῒ ⱬ ѿᵝ ̆ 50.4%̕ ֤қ ῒ ↓ ԋ̆

20.7%̕ 2012 ҉ ̕ᵝԍ ҈ᵝ ⌠ 5.7%̆ ҍ 2012 ҉

ԅ 54%Ȃ 4̇10ᵝ ᶭ ҹ̔ ̂5.4%̃ ȁ ᴪ̂2.6%̃ ȁ֒

Ҭ ̂2.3%̃ ȁ ̂1.9%̃ ȁ ̂1.7%̃ȁ1 ̂1.6%̃ȁ₄ ̂0.8%̃Ȃ 

C2C ҉̆ ᵝᶭ ̆ ⌠ 2013 6 ҩ C2C



 6 

95.1%Ȃ 4.7%̆ 0.2%Ȃ 

̔ 2013 6 ,ҩֲ 1246҆ ̆ ⁞ 27.8%Ȃ 

̔ ⌠ 2013 6 ̆Ҭ 2.77ֲַ̆ 29.4%Ȃ 

ꜚ ̔ ⌠ 2013 6 ̆Ҭ ꜚ Ⱶ ֜ ⌠ 532ַᾝ̆

44.1%̆ ᶭ Ḡ  Ȃל

1.4  

ᴑҙ ̔ ̆ 2013 6 ̆ῃ 6218 ̆

ῒҬ ῏ 4670 ̆ 75%̆ №ӊ҈ ῏ ̆ ╠ Ҭ

῍ 1548 ̆ Ҋ 51.78%Ȃ 

̔ ̆2013҉ ̆ ֲ ľV Ŀ ̆ל

2 ԅᵞ ̆ӊ ֲ ̆6 1 ַȂ2013

҉ ֲ Ḡ 3700ֲ҆ ̆ ⱴ 25.99%Ȃ 

̔ ̆ 50% ҹᴑԊҙ ᵝ ̕ 25 29 ӊ

ҹ 45%̕ Ҭץ ̆ ⌠ 40%Ȃ 

֜ ̔ ̆2013҉ ̆ ̂ ̃ ֜ ⌠ԅ 238.98

ַᾝ̆ 63%Ȃҍ 2012 Ҋ 202.31ַᾝ ̆ ⱴ 18%Ȃ 

ᴍ ̔ ̆ ῃ 238.98ַᾝ ᴍ Ҭ̆ ԅ 148ַᾝ̆

62% ᴍ ̆ ᴍ ⱴԅ 4ҩ № ̕ ԅ 91ַᾝ̆ ԅῒᵩ

38% ᴍ Ȃ ╠ ԅῃ 48% ᴍ ̆ 2012 ԅ

2ҩ № ̆ ѿ Ȃ 

̔ 2̆010 ׂ ҙ῍ 45 Ԋᴆ̆ ҹ 8.09

ַ ᾝȂῒҬ̆2013 ↕ֽ 2 ̆ ҹ 8992҆ ᾝȂ 

֟ ̔ ̆2013 ҙ ֟ ⱴ ᾝ ̆ ⁞

Ȃ ҍ Ⱶ ᴍ Ȃ ̆ Ⱶ №

̆ ↕ Ҍ ү Ȃ 

1.5  

̔ Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆2013 ̂҉̃

֜ȁ ȁ ᴆȁ ̆῍ ⌠ῃ Ⱶ

41360 , ⁞ 1҆ Ȃ 

№ ̔ ̆2013 ̂҉̃ 45.40%̆ 13.15%̆

ꜚ Ⱶ 9.50%̆ 6.64%̆ B2B 5.83%̆ ῒזҹ 15.16%Ȃ 

̔ ̆2013 ̂҉̃ Ⱶ №≢ҹ̔100-500ᾝ

30.90%̆ 100ᾝץҊ 28.70%̆ 1000-5000ᾝ 17.10%̆ 500-1000ᾝ 14.60%̆ 5000ᾝץ

҉ҹ 8.70%̆ Ⱶ ҉ Ȃ 



 7 

̔ 2̆013 ̂҉̃ Ⱶ №≢ҹ̔ қ 17.80%̆

15.60%̆҉ 12.50%̆ 11.60%̆ ֤ 9.40%̆ 8.00%̆ 5.20%̆

қ 5.00%̆ 4.20%̆ 4.10%̆ ῒז 6.60%Ȃ 

̔ ̆ / ȁ ̂ ȁQQ ȁ ȁ̃

ȁ₄ ̂ ₄ ץ№ V+ ȁ̃ ȁ ȁ1 ȁ

ᴪȁ ȁ Ҭ ҹľ2013 ̂҉̃Ҭ ĿȂ 

̔ Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆ ȁ

ȁ ȁ ȁ ᴨ ȁ ȁ Ҽ ȁ ȁlike ȁ58 ҹľ 2013

̂҉̃Ҭ ĿȂ 

̔ Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆ Ⱶȁ

ȁ ẊḆ ȁ ȁ ȁ ȁ ȁ Ẋȁ ȁ

ҹľ2013 ̂҉̃ ĿȂ 

̔ Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆ ȁ

ȁ Ⱶȁ ȁ ȁ ȁ ȁ Ⱶȁ Ẋȁ

ẊḆ ҹľ2013 ̂҉̃ ĿȂ 

≢̔ Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆2013 ̂҉̃

Ⱶ ᶛҹ 52.40%̆ ҹ 47.60%Ȃ 

1.6  

̔ ̔2013 ҉ ғ ⌠ Ҭ Ⱶ Ԋᴆ῍

48 ῒ̆Ҭ 44 ̆ 78.36ַᾝֲ ̕ 3 ̆ ҹ 7.57ַᾝֲ ̕

IPO 1 תּ̆ 5.33ַᾝֲ Ȃ 

№ ҙ̔ № ҙ ̆ Ⱶ ῃ ̂37.5%̆ ᵝ↓ῃ ҙ ѿᵝ̆

B2C ῃ ҙ̂22.92%̃ ԋᵝ̆ӊ O2O ҙ 20.83%̃ ȁῒז

10.42% Ȃ 

̔2012 Q1 ҙ ҹ 28.57ַᾝ̆2013 ҙ Q1

ҹ 56.89ַᾝ̆ ҉ 99.12%Ȃ2012 Q2 ҹ 29.18ַᾝ̆2013

Q2 ҹ 34.11ַᾝ̆ ҉ 19.19%Ȃ 

̔2013 ҉ Ҭ Ⱶ ҙ Һ ץ ҹҺ̆

ῃ 70.67%̆ ԍ ̆ ֲ

29.33%Ȃ 

ᶛ № ׆̔ № ’ ҉̆ ҙ Һ Ҭ ֤ȁ҉

ȁ ȁ ѿ ȂῒҬ̆҉ ῤ̆ ֤ 25 Ⱶ ᶛ

ѿ̆҉ Ӟ 10 ᶛ ῒ Ȃ 

̔ 2013 ҉ Ⱶᴑҙ Ҭ̆ Һ Ҭ

2000҆ᾝ 3ַᾝ ҩ ̆ 2013 Ⱶ ҙҌῬ ᵀṿ

̆ ᴇṿ Ȃ 
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ԋȁ ’ 

2.1  

2013 ̂҉̃ ῤ Ⱶ ҙ ꜚ ҍ ̆

Ⱶ ֟ҙ ȁץ ל Ạԅ ҹ ҍ Ȃ 

ҹ ῤ Ⱶ ⇔ҙ ȁҒ ȁҙῤֲ ȁ ȁ ᴪ ̆

ᶫѿᴍ ῤ Ⱶ ҙ ᵣ ’ҍ Ȃ 

2.2  

Ҭ Ⱶ Ҭ Ҥ ̆ ҙ ȁᴑҙ ҍ

ѿ ≠̆ ֟ҙ Ḥ ֜ ̆ ҍḤ ‰ Ȃ 

̆ Ҥ ҍḤ ҍ ֜ ̆ Ḡ ҍḤ ȁ

ҍ╠ Ȃ 

2.3  

╠ ѿѿ ץ ҍᴰ Ⱶҹ ᴋ ҈ ĺĺҬ

Ⱶ Ҭ ᵝ Ⱶ№ ῏ ᵬֲ ̆ 2013 ̂҉̃ Ⱶ

ȁ ҙꜚ ȁ ҍ ל ̆ Ⱶ ҙҍῖ ᴑҙ

ȁ ҍ № Ȃ 

2.4  

ǻ 2013 1 1 ĺĺ2013 6 31 ̂ ̃ 

ǻ 2013 7 1 ĺĺ2013 7 25 ̂ ̃ 

ǻ 2013 7 25 ĺĺ2013 8 25 ̂ ̃ 

ǻ 2013 8 28 ̂Ὲ ̃ 

2.5  

̂1̃ ԍ ҙ Ⱶᴑҙҹ ҉ Ὲ ̆ Ⱶҍ ’ȁᴪ Ḥ

̆ ȇ Ȉ ᴪ Ḥ ᾧ ̆ № ῃ ’̆

ⱴ҉ᴑҙ Һ ҙⱵȁֲ ȁ ȁ ȁ Ύ ’̕ ̆ ׅ

ᾧ Ҍ ӊ ̆ ԇץ ̆ Ȃ 

    ̂2̃ ̆ ᶫ ҩֲ ᵝֽҹ ̆Ҍ ᴋᵥ ̆

̆ Ҭ Ҍ ᶏ ֟ ᴋȂ 
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҈ȁ  

3.1 Ⱶ ᵣ  

3.1.1֜  

2013 ҉ ̆ Ⱶ ל ̆Ҭ Ⱶ Ҭ

̆ ⌠ 2013 6 ῃ̆ Ⱶ֜ 4.35ַ҆ᾝ̆ 24.3%Ȃ

ῒҬ̆B2B֜ 3.4ַ҆̆ 15.25%̕ ֜ 7542ַᾝ̆

 47.3%̆ 2013 ⌠ 17412ַᾝȂ 

 

Ҭ Ⱶ Ҭ ҹ ҉̆ ל ῤ̆ ⱬ Ȃ ̆

Ⱶ ᵣ ’ Ȃ ̆p Ҭ ᴑҙҹ ҹ

ῤ Ȃⱴӊ̆ ₮ ̆ ᴑҙⱴ῀ ҙ̆ ֓ ѿ

҉ꜛ ԅ ҙ Ȃ 

3.1.2 №  

Ҭ Ⱶ Ҭ ̆ ᴑҙ № ҉̆ ╠ ᴍ̂

̃№≢ҹ̔ қ ȁ ȁ ֤ ȁ҉ ȁ ȁ ȁ қ ȁ ȁ

ȁ Ȃ 
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Ⱶ ℗ ῏̆ ̆ Ⱶ

ȁֲױ ῐԊ ȁ ῏ ȁ ̆ ֓

ᶏ ᴑҙ Ȃ 

3.1.3ֲ  

Ҭ Ⱶ Ҭ ̆ 2013 6 ̆ Ⱶ Ⱶᴑҙ

ҙֲ׆ 220ֲ҆Ȃ ╠ Ⱶ ꜚ ҙֲ ̆ 1600ֲ҆Ȃ 
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Ⱶ֜ Ҍ Ҭ̆ ᴑҙ Ⱶ ̆

ԍ ̆ Ӟ ꜚԅ Ⱶ׆ҙֲ Ҍ Ȃ ҙֲ׆ ҉̆ Ⱶҙ

Ҍ ̆O2O ₮ ꜚԅֲ Ȃ 

 

ꜚ ҙֲ ҉̆ Ⱶ Ҭ̆Ӟ ꜚԅ֟ҙ ῏ ҙ Ȃ

ҙȁ ȁ ḱ Ȃ 
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3.2B2B Ⱶ  

3.2.1֜  

Ҭ Ⱶ Ҭ ̆ ⌠ 2013 6 ̆ B2B Ⱶ

֜ 3.4 ַ҆ᾝ̆ 15.25%̆ ҉ Ȃ 

 

Ҭ Ⱶ Ҭ № ҹ̆ Ⱶѿ ↓ ₮ ץ ᴑ

ҙҌ ₮ Ⱶ ᴑҙ ⱴ῀ Ҭ̆ ᴑҙ Ⱶל ̆ Ḇ ԅ

ҙ֜ Ȃ ╠̆B2B ҙ ֜ ̆ ȁ

ῤ ᴑҙ ԑ ̆ ᴑҙ ᶫᶫ Ⱶ̆ ┬

ҙ֜ Ȃ 

3.2.2ᴑҙ  

Ҭ Ⱶ Ҭ ̆ ⌠ 2013 6 ̆ B2B Ⱶ Ⱶ

ᴑҙ 11400 ̆ 4%̆ Ȃ 
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̆Ҭ Ⱶ Ҭ № ҹ̆B2B ҙ ҳ ̆ ѿ Ҭ̆

ᴨ ⱷ ל ѿ ᴑҙ̆ ᴑҙ ᶫ Ⱶȁ ᴑҙ ᾝ

⌠ᴑҙ Ȃ 

3.2.3  

Ҭ Ⱶ Ҭ ̆2013 ҉ Ҭ B2B Ⱶ Ⱶ

ҹ 93.8ַᾝ̆ 25.9%̆ ᴑҙ Ⱶ ̆B2B Ⱶ Ȃ 
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҉̆ ╠₃ ҉ Ὲ ҬῈ Һ ̔ ȁ҉ ȁ ȁ

̆Һ ҹ̔ 

̔2013 ҉  ҙ ῀ҹ 9,270҆ ᾝ̆ 2012 ҹ 1ַ 570҆

ᾝȂ ľ Ⱶ ‰↕Ŀ  ῀ҹ 2,240҆ ᾝ̆ ľ Ⱶ ‰↕Ŀ

 ῀ҹ 1,320҆ ᾝȂ 

҉ ̔2013 ҉ ҙ ῀ 6.31ַᾝ̆ 61%̕ ԍ҉ Ὲ қ

≠ 1107.72̓ ᾝ̆ Ҋ 38.58%Ȃ 

̔2013 ҉ 2.5ַᾝ̆ 11.94%̆ ≠ 6279҆ᾝ̆

6.03%Ȃ 

̔2013 ҉ ҹ 3.58ַᾝֲ ̆ ҉ 2.43ַᾝ̆

46.99%̕ ≠ ҹ 5231҆ᾝ̆ ҉ 2049҆ᾝ̆ 155.29%̕ ᵣ ≠

5% 94%Ȃ 

̔2013 ҉ ̆Ὲ ҉ 1.21ַᾝ̆ 50.49%̕ ԍ҉

Ὲ ≠ 1973.80̓ ᾝ̆ Ҋ 7.53%Ȃ 

3.2.4 ᴍ  

Ҭ Ⱶ Ҭ ̆2013 ҉ ̆B2B Ⱶ Ⱶ ᴍ

Ҭ̆ ᵝ̆ ᴍ ҹ 43%Ȃ 

 

Ҋ №≢ҹ̔ ̂҉ Ⱶ ᴍ Ὲ ̂300226,SZ̃ ȁ̃

̂ Ⱶ Ὲ ̂NASDAQ:GSOL̃̃ȁ ̂ ֤

Ὲ ̂HK.8292̃ ȁ̃Ҭ └ ̂ ᴍ Ὲ ̂002315̆ SZ̃ ȁ̃

( ף ̔GMC)ȁ ̂ ᴍ Ὲ ̂002095̆ SZ̃̃№≢ᵝ↓
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ԋ~҂ᵝ̆№≢ 7.7%ȁ7.3%ȁ3.50%ȁ2.60%ȁ1.50%ȁ1.20%Ȃ 

҉ ̆ Һ B2Bᴑҙ ֜ ̆ Ҭ ҙⱵ

̆ ⱵҬ ᴑҙ ⱬ̆ ῏ҙⱵ ̆ ľ Ŀ

ľ Ŀң Ⱶ Ȃ B2B ט SinoPay.com ̆B2B ט

Ȃ 

3.3ַ ̆ ֟ҙ ̆ қ Ҭ Ȃ҉

қ Ⱶ ̆Ὲ ╠ ȁ ȁ ȁ ῾֟ 5

ҩ ҙȂ ̆ Ҋ ľ Ŀ҉ Ȃ 

3.2.5  

Ҭ Ⱶ Ҭ ̆ ⌠ 2013 6 ̆ ῤᶏ ҈

Ⱶ Ҭ ᴑҙ ̂ ѿᴑҙ Ҍ ҉ ΎᵖҌ ѿ ҉

Ύ̃ 1800҆Ȃ 

 

Ҭ Ⱶ Ҭ № ҹ̆ ̆Ҭ ᴑҙ ̆ѿ

̆ ᴑҙ Ṣ Ȃ ѿ ῏ ┬ ῏̆

₮ ᴨ ̆ ꜚᴰ ᴑҙ ´ ⱵȂ 

3.3  

3.3.1֜  

Ҭ Ⱶ Ҭ ̂100EC.CÑ ̆ 2013 6 Ҭ

http://www.ebrun.com/
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֜ 7542ַᾝ̆  47.3%̆ 2013 ⌠ 17412ַᾝȂ 

 

̆҉ Ԑ ҙⱵ Һ ῀ 106.13 ַᾝ̆

101%Ȃ ҉ Ҋ ᴇ̆ ꜛԍ ᵣ Ҭҍ ԑ

̆ ῒ Ȃ 

̆2013҉ ᴪ ҹ 40.47ַᾝ̕ ҉ 27.7 ַᾝȂ 

Ҭ Ⱶ Ҭ № ҹ̔1ȁ6 ᴇ ̆ ױ ⱴ῀̆ꜛ

ԅ҉ ֜ ̕ Ӟױ ⌠ ̕ 

2ȁṿ Ⱶ Ȃ ᶏ Ӟ Ҍ

ⱴȂ 

̆ 2013 6 Ҭ ֜ ⌠ ᴪ

6.8%Ȃ 
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Ҭ Ⱶ Ҭ ̆ ѿ ᶛ Ḡ ל ⌠̆ 2013 7%Ȃ 

ḫ ̆ ҹ ꜚ Ȃ 

3.3.2 ᴍ  

ץ Ҭ Ⱶ Ҭ (100EC.CN) ̆

2013 ҉ Ҭ B2C ̂ ҍ ̃҉̆

ѿ̆ 50.4%ᴍ ֤̕қ ↓ ԋ̆ 20.7%ᴍ ̕ᵝԍ ҈ᵝ ҉ ⌠

ԅ 5.7%ᴍ Ȃ 
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4̇10ᵝ ᶭ ҹ̔ ̂5.4%̃ȁ ᴪ̂2.6%̃ȁ֒ Ҭ ̂2.3%̃ȁ

̂1.9%̃ȁ ̂1.7%̃ȁ1 ̂1.6%̃ȁ₄ ̂0.8%̃Ȃ 

Ҭ Ⱶ Ҭ № ҹ B2C ̆ ľ҈ ӈĿ

Ȃᵖ ץ ⌠ ´ ̆ Ȃ 

Ҭ Ⱶ Ҭ ׆̆ C2C ̆ ᵝ ̆ ⌠

2013 6 ῃ 95.1%̆ 4.7%̆ 0.2%Ȃ 
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Ҭ C2C ̆ ԍ ̆֜ Ȃ 

3.3.3  

2013 ҉ Ҭ  2.77 ֲַ̆ 2012 ҉ 2.14 ַ̆

29.4%Ȃ 

 

ױ ҹ̔ ̔ ҍ ̕

ᵣ ̕ ץ ט ̕ 2013 Ҭ

⌠ 3.5 ֲַȂ 

3.3.4  

Ҭ Ⱶ Ҭ ̂100EC.CÑ ̆ 2013 ҉ ̆ҩֲ

1246҆ ̆ 2012 ҉ 1725҆ ̆ ⁞ 27.8%Ȃ 
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2013 ҉ ( C2C ) ̆ ⌠ԅ ̆ Ԉ

Ȃ 

Ҭ Ⱶ Ҭ № ҹ̆ ῒ ̆

↕ ԍ B2Cᴑҙץ Ҋ ҌῈ ̕ ѿ ̆ ҩֲ ̆Ӟ ≠ԍḆ

C2C ᴨ ⱷ ̆ᶏľ Ŀ ץ ̆ ₮ ⌠

ҩ ᴋֲȂ 

Ҭ Ⱶ Ҭ ⌠ 2013 Ҭ ҩֲ Ҋ ⌠ 1124҆ Ȃ 

3.3.5 ꜚ  

Ҭ Ⱶ Ҭ ̆ ⌠ 2013 6 ̆Ҭ ꜚ Ⱶ̂ ̔

ꜚ ⱵҺ ̃ ֜ ⌠ 532ַᾝ̆ 44.1%Ȃᶭ

Ḡ Ȃל ױ ̔⌠ 2013 ѿ 1300ַᾝȂ 
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̔ ꜚ ꜚ ꜚⱬ̕ APP ῒ ̆

Ḇ ꜚ ̕D ғ ѿ ꜚ ҹ ꜚ Ⱶ

ԅ Ȃ 

3.3.6 ꜚ  

Ҭ Ⱶ Ҭ ̂100EC.CÑ ̆ ⌠ 2013 6 Ҭ ꜚ

7805ֲ҆̆ ⌠ 2013 15500ֲ҆Ȃ 
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╠ ꜚ ₮ ľῈ ĿȂ ̆ ҉Ҋ ̆ ҉

8- 10 ồ 6- 8 ̆ѿ ꜚ Ȃ 

3.3.7  

Ҭ Ⱶ Ҭ ̆2013 ̂҉̃ῃ ҉ץ ⱵᴑҙҙⱵ

38.4 ַᴆ̆ 60.6%̆ ҙⱵ ῀ 629.8ַᾝ̆ 34.5%Ȃ

̆ ҙⱵ ⌠ ҙⱵѿ  Ȃ҉ץ

 

2007 ᴆ ῀ҹ 28.6 ᾝȂ⌠ԅ 2013 ҉ ̆ ᵞ⌠ 16.4 ᾝȂ

῀Ҍ ҉ ̆ᵖ ᴆ ῀ֽҹΈ ╠ ѿ ȂҬ Ⱶ Ҭ ̆

2013 ῃ ῃ ҉ץ ⱵᴑҙҙⱵ ῀ 1380ַᾝȂ 

3.4  

3.4.1ᴑҙ  

̆2013 ҉ ̆ ᵞȂ ⌠ 2013 6 ̆ῃ

Ҭ 1548 Ȃ2012 ̆ῃ Ҭ 3210 ̆2013

Ҭ Ҋ 51.78%Ȃ 

2013 6 30 ̆ῃ 6218 ̆ ῏ 4670 ̆ ֙

75%̆ Ҭ 1548 ̆ ⌠ 2010 Q3 1490 Ȃ 

Ҭ Ⱶ Ҭ ȁ CEO ֠ ҹ̆ ╠̆ ҙ
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ẫ Ῥ ľ Ŀץ ̆ҍ ҙ ⱴ ῏ Ȃ

ҙľ Ŀ ꜚҬ̆ ӎ ȁ Ḥ ȁ ᵬҌ

₮ Ȃ 

 

ҍ ̆ ₮ Ȃ2013ל ҉ ̆

41 ̆῏ 1168 ̆⇔ ῐ ҈ ץ ᵞȂῒҬ̆Q2 16 ̆

ҍ Q1 25 ̆ Ҋ 36%Ȃ 

 

̆Ҭ Ⱶ Ҭ ȁ CEO ֠ ̔ ѿ

ѿ ̆ Ҍ 5 ̆ Ғҙ
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⌠ ̆ῒזҬ ȁ ̆ ҍ

Ȃ 

3.4.2  

2013 ҉ ̆ ֲ ľṕ V ĿȂ2013 Q1̆ ԍ 2

Ẋ 2̆ ֲ 1 ⁞̆ӊ 3 ⌠ 4 ᴍ ₮

Ҋ ȂQ2 ֲ 3900ֲ҆҉ҊȂ 

2013 ҉ Ҭ ҙ ̔1 3477ֲ҆̆2 2250

ֲ҆̆3 3963ֲ҆̆4 4100ֲ҆̆5 4427ֲ҆̆6 4266ֲ҆Ȃ2013҉

1ַ῏ ̆ ֲ Ḡ 3700ֲ҆ ̆ ⱴ 25.99%Ȃ 

 

҉ץ ץ ₮̆ Ẋ ȁ Ȃ׆ ᵣ ̆

2013 ҉ ̆Q2 ᴟȂ 

Ҭ Ⱶ Ҭ ꜛ № Ҽ ̆ PC ֲ

ԍ ̆ ꜚ ҹ ҙҊѿ Ȃ 

2013 ̆ ⌠ ױ Ҭ ӏȂ ̆ Ӟ ⱴ Ȃ

ᵖ ᶭ ̆ ԍᶏ ᴇ └ Ḡ

Ạ⌠ Ȃ ╠ ѿ ҙ ̆ ᴰ ̆

ᴪ ҩ Ạ Ԋ Ȃ 

3.4.3֜  

̆2013 ҉ ῃ ֜ 238.98ַᾝ̂ ̃̆ ҍ

2012 146.5ַᾝ ̆ ҉ 63%Ȃҍ 2012 Ҋ 202.31ַᾝ ̆
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ⱴ 18%Ȃ 

̆Ҭ Ⱶ Ҭ ҹ̆ ꜚ ꜚ 2013 ҙ ῀ԅѿҩ

̆Ҋ ֜ Ῥ⇔ Ȃ 

 

2013 ҉ 2012 Ҋ ̆ ֜ ҉ 18%Ȃ ԍ ֜

86% ҍ ̆ Ҭ ⁞ ֜

Ȃ 

̆ ȁ Ẋ ̆ ֜ Ӟᴪ₮ ꜚȂp ꜚ ꜛⱬ̆

Ⱶ ֜ ѿ Ḡ ̆ Ȃ 

3.4.4  

̆2013 ҉ ᵣ ץ̆ ȁᴡ ӏȁ ȁ Ḡ

ẫҹҺ Ⱶ ֜ ӊ ҹ 113.67ַᾝ̆ ҹ 48%̕ ץ ȁ

ȁ ҹҺ ֜ 125.33ַᾝ̆ ҹ 52%Ȃ 

׆̆ 2013 2 ꜚ ֲ ҉ ̆ ꜚ Ⱶ

Ȃ 
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ҙ ꜚ ̆ ⌠ Ȃ ̆Ҭ

Ⱶ Ҭ ȁ CEO ֠ ҹ̔2013 Ҭ ֜

̆ ⌠ 300ַᾝȂ ⁞ Ҍᴪ ֜ ҉ ̆ ̆ ᴍ

⅞№̆ ῒז Ԉ ⱬȂ└ ᵣ Ҍ ᶫ

ⱵȂ 

3.4.5 №  

2013ЃҏЄҲ ⅎ  

ⅎ ש  ᴗҟ 

B2C  ↔ ɻ֪ҡ  

ⅎ Ḫ  58  

 ɻ  

֢ Ґ  ָָ  

 ɻ ɻ ɻ  

ⅎ  ᴮ ɻ  
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 ɻ 800 

ҟ  Ґ ɻ Ґ  

ᴶ ᵩ Ґ  ʃ ʄ ɻʃ ʄ  

Ҳ ҟꜙ   

Ґ  Ḉ  

Ґ  ɻ360 ɻ offers  

ᴗҐ  Ҳ ӵ  

ɕ ┼ЕҲ ꜙ Ҳ                      ɕ ЕWWW.100EC.CN 

҈ ̆ №ӊ҈ ṕ ̆▼ᵩ 1548 Ҭ

Ȃ ╠ ̆ ⅞ ȁ֤қ ȁ58

҈ ҈ ̆ № Ҭ Ȃ 

3.4.6 ᴍ  

2013҉ ̆ ҙ ⱴ ̆ ѿ Ȃ ╠

ԅῃ 48% ᴍ ̆ 2012 ԅ 2 ҩ № Ȃ ̂ ⅞

ȁ֤қ ȁ58 ץ̃ 90.85ַᾝ֜ 38% ᴍ Ȃѿ Ҭ

ԅ▼Ҋ 14% ᴍ Ȃ 
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Ҭ̆ ⱬץ 39.3 ַᾝᵝ ѿ̆ ץ

15.33ַᾝᵝ ԋ̆ 6 ⱴ῀ľ Ḇ Ŀֲ ҉ ̆

ӊלȂ ԋ Ҋ ̆ ₮ ↓̆Like ȁ

҉Ȃ 

Ҭ Ⱶ Ҭ ꜛ № Ҽ ̆ ꜚ

̆ Ҍΐ ꜚ ᴨל Ҭ ᴪ Ȃ 

3.5 Ⱶ  

3.5.1  

Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆2013 ̂҉̃

Ⱶ 45.40%̆ ᶛ̆ ῒ ̆ 13.15%̆ ꜚ Ⱶ

̆9.50%̆ B2B ̆5.83%̆ ̆6.64%̆ ҈

ט ̆4.32%Ȃ 

 

̔ ꜚ Ⱶ ̆ ꜚ ҹ Ȃ 

3.5.2  

Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆100-500ᾝ

̆ῒ 100ᾝץҊȁ1000-5000ȁ500-1000̆ 5000ᾝ҉ץ ̆
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ֽ 8.70%Ȃ 

 

̔ 1000-5000ᾝץ 5000ᾝ҉ץ 2012 ҉ ̆

҉ Ȃ 100ᾝץҊ Ӟ ̆

ⱴ̆ ⌠ ҈ ⱬ ꜛ ‗Ȃ 

3.5.3  

Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆ қȁ ȁ҉ ȁ ȁ

֤ȁ ȁ ȁ қȁ ȁ ҹľῃ Ⱶ ĿȂ 
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̔қ Ⱶ ̆ Ⱶ ̕

̆ ῃ ῤ Ⱶ ̆Ҭ ֜ ̆ Ӟ

Ȃ 

3.5.4 ≢ 

Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆ 2013 ̂҉̃ Ⱶ

Ҭ̆ 52.40%̆ ֽҹ 47.60%Ȃ 
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̔ Ⱶ ̆ ⌠ ᷅ ̆

ԅ ῃҍ ̆ ֗ ⱴ Ȃ 

3.5.5  

Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆ Ⱶȁ ȁ ẊḆ

ȁ ȁ ȁ ȁ ȁ Ẋȁ ȁ ̆ ҹ

̆ 2013 ҉ Ȃ 
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̔ ̆ Ҭ̆ Ⱶȁ ȁ ẊḆ

ҹҤ ̆ ᴑҙ ҍ℗ Ȃ 

3.5.6  

̔ Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆2013 ̂҉̃̆

ῃ ҆ Ҭ̆ / ̂Һ C2C № ̃

ᶛҹ 17.31%Ȃ 

ᶭ ҹ ̂ ȁQQ ȁ ̃13.46%̆ 12.57%̆

₄ ̂ ₄ ץ№ V+ ̃10.77%̆ 8.27%̆ 6.73%̆ 1

5.77%̆ ᴪ 3.42%̆ 2.31%̆ Ҭ 1.54%Ȃ 
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̔Ҭ Ⱶ Ҭ ꜛ № ȁ ῤ Ғ № ̆

Ҋ̔ 

ѿ̆ ҌҊ̆ ῒ ᵣ Ҍ ̆ ‗

̆ ’ Ȃ 

ԋ̆ Ḇ ԍ ̆ ₮ ȁҊ ̆ ᵣ

Ҋ Ȃ 

҈̆ Ḥ Ⱶ֜ ̆ Ạ⌠ Ḥ֜ ̆

ȁ ᴇȁ ẊḆ Ȃ 

̆ Ⱶ ῏ ᵣ ̆ Ⱶ Ҭ₮

Ҍ ̆ ≠ԍ ⱴ Ȃ 

3.5.7  

Ҭ Ⱶ ҍ Ὲ῍ Ⱶ ̆ ȁ ȁ

Ⱶȁ ȁ ȁ ȁ ȁ Ⱶȁ Ẋȁ ẊḆ ̆ ҹ

̆ Ȃ 






























































